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SUNY College At Old Westbury    Westbury, NY 
Bachelors of the Arts in Media & Communications  Graduated 2019 

Education

● Adobe Creative Suite: Lightroom, Photoshop, Premiere Pro, After Effects, Illustrator, InDesign, Audition
● Social Media Management: Hootsuite, Sprout Social, Buffer, Loomly, Sprinklr, Later
● Content Management Systems (CMS): American Eagle, FORGE, Drupal, Catalis, WordPress, Wix
● Languages: English, Spanish

Experience 

Friedman Vartolo LLP 
Creative Content Manager 

Garden City, New York
6/2025- 

● Created and edited all video content for LinkedIn and YouTube, including The Weekly Friedman, which broke the
company YouTube views record from 400 to 800, and Bald Guys of Bankruptcy.

● Designed every visual asset, from motion graphic intros and lower thirds to branded transitions and social
graphics, using Adobe Creative Suite (Premiere Pro, After Effects, Photoshop, Illustrator, InDesign, Audition,
Lightroom).

● Ran content publishing and strategy, resulting in a 2963% increase in LinkedIn Impressions, a 200% increase in
Youtube views, and a 140% increase in Facebook and Instagram engagement. Increased visibility led to firm
achievements being featured in Housing Wire, ALFN, and NYMBA.

● Set visual brand standards, built repeatable workflows, and worked with leadership and outside vendors to keep
all creative on-brand and high-quality. Developed and prepped content early for a strong yet flexible content
calendar.

NHL (National Hockey League)       New York,NY 
International Producer  3/2022 – 7/2024

● Managed, published, and created articles and video content for NHL.com’s seven foreign language websites
(Russian, Finnish, Swedish, German, Czech, Slovak, and Spanish), ensuring accuracy, timeliness, and alignment
with business goals.

● Managed communications and coordinated with 30+ key stakeholders including freelance correspondents,
department teams, and management to deliver high-quality, accurate content across all international sites.

● Programmed editorial and video content on websites and social media platforms, including companion headlines
and video descriptions, while maintaining brand and editorial standards.

● Utilized multiple Content Management Systems, including Homebase and Forge, to streamline workflows and
manage multi-platform content efficiently.

● Used Design abilities to create key article graphics for featured articles throughout key business events including
Free Agency, Trade Deadline, Stanley Cup Finals, and more. Designs resulted in an average 42% higher article
engagement rate.

Skills 



Roger Williams University    Bristol, RI 
Admissions Media Specialist  1/2021 – 10/2021 

● Developed and implemented a comprehensive social media strategy using both organic and paid media, which

drove a 230% increase in social media traffic, a 1478% increase in video views, and a 700% increase in Facebook

engagement.

● Produced all creative content for digital marketing campaigns including motion graphics, videos, photographs, and

graphic designs—using the Adobe Creative Suite (Illustrator, Premiere Pro, After Effects, and Photoshop).

● Created engaging multimedia marketing series such as "Meet Your College Counselor" and "Ask a Counselor" to

connect with prospective students and drive engagement.

● Managed and maintained multiple web pages on the university's Drupal content management system, utilizing

HTML and CSS to add functionality and ensure a seamless user experience.

● Authored and distributed email and text admissions marketing messages to prospective students, ensuring

consistent, engaging communication across platforms to support recruitment goals.

 Rockville Centre, NY Eastern New York Youth Soccer Association 
 1/2019 – 1/2021 

● Drove record-breaking revenue and engagement by serving as the lead digital designer and marketing strategist,

achieving a new State Cup registration record of 278 teams (former record 230) despite losing a fifth of the player

base.

● Renovated all social media platforms by implementing a new content calendar and visual design strategy, resulting

in company-high increases in social traffic and follower growth across all channels.

● Created all digital marketing content, including recognized animations and graphic design work, using the Adobe

Creative Suite, which earned a free ad spotlight from US Youth Soccer and led to a request for ad templates to be

used by other state associations.
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